
 
 

Targeted sensitization and campaign programs using social and mainstream media 

platforms 

Media has remained one of the key stakeholders for NCIC. The Commission continues to 

roll out programmes with the aim of taming and mitigating hate speech for peaceful 

coexistence across the country. In September – December 2020, the Commission 

conducted an integrated media campaign focusing on Television and radio stations, as 

well as social media platforms to reach out to the general public, including politicians 

and digital users. As a result, awareness and knowledge of the mandate of the 

Commission was enhanced, there was heightened visibility of the Commission through 

one-on-one discussions on cohesion matters, as well as 91,400 followers on Twitter, 9,000 

Facebook followers, 16.1 million listeners and 2 million viewers reached with peace 

messages. 

 

 
Sample of script shared with television and radio stations  

 

 
 

 



 

 

 

    
Sample of e-poster shared on social media  

 

 

 
Screenshot of video animation  

 

 

 
Script used by Radio Jambo for activation 

 



 

 

 
 

Sample sponsored content on Facebook 

 


